THE LAPSED

ANGLER & BOATER

ATTRIBUTES ACROSS ALL 5 PERSONAS

Seasonal
More likely to only be
seasonal/warm
weather participants

Indoorsy
Enjoy being inside,
watching movies,
cooking, reading, etc.

Uninterested
Want to be productive,
. A don’t like to try new things,
and less likely to have
positive 1st experiences

Outsiders
Don’t see themselves

or their circle as typical
anglers or boaters

PERSONA 02 More likely to live in the Midwest suburbs New England
5% Mid-Atlantic
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They don’t know where to not see themselves as Peainers
meet other like-minded people. typical anglers/boaters

Boaters

HOW TO IDENTIFY THEM HOW TO HOOK THEM | Reach them: broadcast
e . ) radio, streaming
What makes them leave/quit fishing/boating? What will keep/get them platforms, network TV §
. participating?

It doesn’t feel rewarding | don’t have anyone to T R~
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Read more books s
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into already existing
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Learn something new

Be more creative
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